.

Family and Consumer Sciences
| (FCS)/FCCLA Updates!

“Serv Safe Workshop”

Melissa Webb, FCS Education Programs
Consultant/FCCLA State Advisor
California Vepar’rmen’r of Education




Presentation Topics:

Fawily & Consumer Sciences (FCS) Professional Development Projee:
Fawmily & Consumer Sciences Teachers Association (FCSTAC)
FCS Teacher Task Force & Legislative Updates!
FCS CTE Enrollment Numbers & Pathways
LEADFCS Framework Models & FCS Industry Sector Resoure
FCCLA: Career Technical Student Organization (CTS0)
ACTE FCS Advocacy Sheet
12 Elements of High Quality CTE
- Work Based Learning & Next Steps!
Perkins/CTEIG Regional Consultant Contact Information

“ Question and Answers?




2021-22 Fawmily and Consumer Sciences (FCS)
Professional Development Project

| https://www.ca-fes.ora/profession
development/workshops

% +FCS+
STRONG &

Family and (onsumer Sciences
Leadenshipy and Management Confernence 2022



https://www.ca-fcs.org/professional-development/workshops

Family and Consumer Sciences Teachers Association
of California (FCSTAC)

Teachers of Family and Consumer Science including the following
FCS industry sectors:

® Education, Child Pevelopment, and Family Services o 7
® Fashion and Interior Design

® Hospitality, Tourism, and Recreation

FCSTAC Promotional Video: 4:44  https://youtu.be/XurZDWEMKNA



https://youtu.be/XurZDWGMkNA

FCS Teacher Task Force and Legislative Updates!

dgq ot

« Focus on Child Pevelopment and Edveation Pathways! Child Vevelopmen’r\ff |
and Education pathways frain and certify entry level workers. These **

entry-level jobs lead our students to post-secondary education and Y
careers with children. -

« Recrvit your students to teach FCS!
« ldentify two students who express a desire to become an FCS feacher.
« Talk to your students about becoming an FCS teacher in all of your
classes.
s Teach FCS lesson plans which will soon be available.
« “Say Yes fo FCS” is a Natfional FCCLA STAR Event!



FCS Teacher Task Force and Legislative Updates!

- State budget allocation for CTE Incentive Grant has been
doubled to $300 willion dollars.
Be sure that you are included in your school and district’s

planning to receive some of these funds to update your A -
programw. eegint |
» The Home Economics credential is a CTE eredential! NS

The Adwinistrator’s Assignment Manval
from the Commission on Teacher
Credentialing states clearly on pages 40 e
and 41 that the Home Econowics Single e
Subject credential is a CTE credential.
hitps://www.cte.ca.gov/credentials/manvals s



https://www.ctc.ca.gov/credentials/manuals

Family and Consumer Sciences §
CTE Industry Sectors °

Education, Child Pevelopment, % “

& Family Services | //Q&
Child Pevelopment Z

Consumer Services

Education

Fawmily and Human Services

Fashion and Interior Pesign
Fashion Design and Merchandising
Interior Pesign

2
5 Hospitality, Tourism and Recreation
CALIFORNIA Food Science, Pietetics, and Nutrition

Lo Food Service and Hospitality
Hospitality, Tourism, and Recreation




Fawily & Consumer Sciences CALPADS Enrollment Numbers
201 8“‘1 9 20 1 7 “‘1 8 201 6“‘1 7 Career Technical Education Course

" Hospitality, Tourisw, & Recreation 73,402 72277 69,038 Parnwaye 202122 Users Cue
| Education, Child Dev., & Family Serv. 33,036 34787 44,052
'g é//v& Fashion and Interior Pesign 5520 5,870 6,626
i

Exploratory FCS Middle School 5700 4441 9,168
g

Total: 117,658 117,375 128,884

Code 7000 = 78,237 (Exploratory Career Technical Edueation)
00 NOT USE THIS CALPADS COPE, IT PECREASES OUR FCS PATA!

Hiﬂ&‘(! g

practices and national and state curriculum guidelines for




/

/

CTE Enrollment Numbers 2018-19 201718
Agriculture Education 110,626 108,504
Arts, Media and Entertainment 231,437 218912
Building and Construction Trades 40619 41,860
Business and Finance 51,566 53,663
Energy and Utilities 8,124 7,678
Engineering and Architecture 73882 72666
Fawily and Consumer Sciences 117,658 117,375
Health Sciences & Medical Technology 100,196 96,891
Information and Comwunication Technologies 82154 82353
Manufacturing and Product Development 24053 23014
Marketing, Sales, and Service 18,677 18,350
Public Services 36,263 36,325
Transportation 34,680 33.7%4
Other CTE/Multiple-Subjects 78,237 74,056

Total: 1,008,172 981,967
L
2 oo "(




LEADFCS Framework Models:
http://www.leadfcsed.org/ career-pathways-through-fes.hiwl

| FAMILY & CONSUMER R
WCTE | SCIENCES EDUCATION

leamingthat | TACILITATING EMPLOYABILITY SKILLS AND
works for America | CAREER PATHWAYS FOR ALL STUDENTS

The Framework for Family & Consumer Sciences (FCS) in Career and Technical Education (CTE) provides

a tool for developing high-quality FCS programs of study. It is designed to help local and state CTE
administrators leverage their FCS programs to support students preparation for high-skill, high-wage, and/or
in-demand careers and meet local economic and workforce demands for talent.

Central to the Framework is the FCS Body of Knowledge - an interdisciplinary field that explores human
needs, individual well-being, family strengths, community vitality, and their interrelationships. The FCS Body
of Knowledge provides the springboard to build FCS programs of study and facilitate student exploration of
and advancement in specific career pathways.

Education and Human Services
includes some of our nation’s most
critically in-demand careers serving

children, youth, aging adults, and
those with mental health challenges.

FCS is uniquely equipped to FCCLA, the aligned career and
address gaps in employability skills WYABIL technical student organization
of CTE students. By leveraging ?Lohyiklt L s for FCS Education, facilitates
comperencios 1 socia/ RSSO Govelopment expenences for
emotional skills, ethics, students in all FCS career
resiliency, work/life balance, pathways.

and grit, CTE students can
be prepared to thrive
in their chosen career
field.

http://www.leadfcsed.org/uploads/1/8/3%/
9/18396981/framework_for_fes_2.pdf

N

\workplace Skij;o
°6Paimouy pa\.\d‘N

Visual Arts and Design
allows students to apply
design to meet human
needs and solve 2Ist century
challenges preparing for
high-wage careers in America’s
apparel, textile, and interior design,
‘manufacturing, and merchandising
industries.

Hospitality & Food Production
facilitates students’ access
to careers that address food
security issues and community
vitality through a strong hospitality
workforce.

Today’s FCS Education courses can easily be aligned to CTE career pathways and build relevant and rigorous
CTE programs of study that benefit students and communities. For assistance building FCS career pathways




LEADFCS Hospitality & Food Production
http://www. leadfesed.org/uploads/1/8/3/9/18%96981/framework
_for_fes_hospitality.pdf

SCIENCES EDUCATION

woming ot | FACILITATING EMPLOYABILITY SKILLS AND
works for Ameica | CAREER PATHWAYS FOR ALL STUDENTS

GTE FAMILY & CONSUMER Bl L

FEEDING THE AMERICAN ECONOMY

The Hospitality & Food Production career field includes career pathways that promote food and nutntlon
culinary arts, and hospitality careers. Leveraging FCS to support these path: can result in

who are experts in nutrition and dietetics, food production and ing, and and tourism.
With additional training and education, these high-demand career pathways lead to opportunities for a family-
supporting wage. Additionally, communities are investing in hospitality and tourism as a key strategy to attract
and retain young people who value ities with chef-centric food and and
local attractions. The food and nutrition sciences and technology pathway prepares students to address
challenging problems in food systems as they explore product development, food security, and nutrition’s
impact on the human body. It is important to note that this career field supports many manufacturing jobs in
food production.

National Demand Careers
Food service careers * Nutritionist * School Nutrition
10.9% Increase by 2028" « Dietitian * Extension Agent
* Food Scientist * Destination Marketing
Food production careers * Chef Professional
2.9% Increase by 2028* * Restaurant Manager + Events Manager
“US Dept. of Labor * Food Technologist + Food & Beverage

* Research Chef Director

Wage Data
Director of Research
$132,000
Food Chemist
$82,000
mfﬁ""” Credentials

S - ServSafe Manager Certification
e Prostart Certificate of Achievement

: ertified Fundamentals Cook (CFC)

Descirihes Certified Fundamentals Pastry Cook (CFPC)
$95,500 Culinary Arts PrePAC
Food Marketing & Sales Food Science Fundamentals PrePAC
$112,000 Nutrition, Food, and Wellness PrePAC

& Food
Choose Restaurants
Careers in Food Science
Understanding the Career Path of Destination Marketing Professionals
A Guide to Baecoming a Nutritionist

To learn more about the Framework for FCS In CTE visit http:/www.nasafacs.org/fcs-framework.html




Restaurant Industry Facts at a Glance: -,

o %639 billion: Restavrant industry sales in 2020, down —maall
"t 5240 billion from expected levels 0(\? o U

v W *12.5 wiillion: Restaurant industry employees at the end
— 2020, down 3.1 willion from expected levels

110,000: Restaurant locations that are temporarily or pimZem‘lv

closed
9 in 10 restavrants have fewer than 50 employees
\ f-7 in 10 restaurants are single-unit operations
V7 *8 in 10 restaurant owners started their industry careers in entry-level
ositions
“+9 fin 10 restaurant managers started in entry-level positions
K¢ faqraMs ewmploy more winority managers than any other industry

Al




2019-20 California Restauvrant Pata
https://restaurant.org/ downloads/pdfs/state-
statisties/ california.pdf

2019 Restaurant Industry

ATIONAL

Cali - RESTAURANT
alifornia FACTBOOK
RESTAURANT INDUSTRY AT A GLANCE

Restaurants are a dri

OPPORTUNITY
g force in California’s economy. They provide jobs and build careers $863 + Nearly 6 in 10 adults have worked in the

for thousands of people, and play a vital role in local communities throughout the state. restaurant industry at some point during
$590 their
+1in 3 Americans got their first job
$379 experience in a restaurant.
+ Restaurants are the top employers
$239 of teenagers in the economy —
$120 1in 3 employed teens work in the
76;201 1,830,000
) A b 2000 +91n10 restaurant managersstrted i
“Arojected entry-level positions.

Eating and drinking place Restaurant and foodservice jobs + Restaurants employ more women

3 * - e g - m T ) 3 managers than any other industry.
locations in California in 2018 in California in 2019 = 11% of EMPLOYMENT SHARE OF FOOD § i it v s ey
employment in the state managers than any other industry.

AND By 2029, THAT
NUMBER IS PROTECTED

$97.0 billion 78 GROW BY 9%

Estimated sales in California’s = 164,300 additional jobs,
restaurants in 2018 for a total of 1,994,300

+ 8 in 10 restaurant owners say their first job
in the restaurant industry was an entry-level
position.

CONSUMERS 8

+9in 10 consumers say they enjoy going to
restaurants.

“Frojected
LOCATIONS: 1 million+

+3 in 4 consumers say dining out with family
and friends is a better use of their leisure time
than cooking and cleaning up.

CONSUMER TRENDS BY THE NUMBERS « Two-thirds of consumers say their favorite

restaurant foods provide flavors they can't

o 58% 196 v st easily duplicate at home.
the availabiiity of locally the primary reasonthey ke would buy meal kits to +4in 10 consumers say restaurants are an
S AT Every dollar spent in the tableservice segment i et N i e S il e bl sssential part of their festyin
ntributes $2.03 to the stat: nomy. over another. oducersin  them.
RESTAURANT INDUSTRY co! s $ © the sl o their communty. o
IMPACT THE . h - 61% consumers who say 50% conumers who say ECONOMIC IMPACT 9
- Every dollar spent in the limited-service segment they order more healthful 56% consumers who the availability of a customer
CALIFORNIA ECONOMY? S options at restaurants than say the availability of loyalty and reward program
contributes $1.75 to the state economy. s el e s ngs iscounts for dining at il e W s « Restaurant industry sales are projected to
off-peak times of the day ‘one restaurant over another. total $863 billion in 2019 and equal 4
26% percent of the U.S. gross domestic product.
e ?_8% Cormumaes who s « The restaurant industry is projected to
Paymant aptions would 52% Consumers whosay  resteurant food debvered employ 15.3 million people in 2019 — about
make them choose one they would rather spend than they were one in 10 working Americans.
‘ ) TastamL Over anothar m::ﬁ';"‘"'“:;‘:z 50 yesrs a0 « The restaurant industry is expected to add
NATIONAL A 4% consumers who e Lo 51% S 1.6 million jobs over the next decade, with
RESTAURANT CALIFORNIA say they placed afood order  item from a store. say the availability of employment maching 16.9 milion by:2029;
RESTAURANT for takeout or deiivery using environmentaly friendly + More than 9 in 10 restaurants have fewer
ASSOCIATION ASSOCIATION arestaurant app or website  5©% Consumers who say  food would make them than 50 employees.
s during the past year. the ability to walk there from «choose one restaurant.
55% their home would make them ‘over another. * More than 7 in 10 restaurants are single-unit
0 Consumers who say ~ choose one restaurant over. operations.
FOR MORE INFORMATION: Restaurant.org + CalRest.org e « Sales per full-time-equivalent employee at
offered them all day. eating and drinking places in 2018 were
00..

2018 Nations! Restaurant Associstion Al rights reserved. National Restaurant Association | Restaurant.org




2020 National Restavrant
Association Facthook

https://restaurant.org/downloads/pdfs/research/s
0i/2020-state-of-the-industry-factbook.pdf

2020 INDUSTRY SALES PROJECTION

$899 BILLION

RESTAURANT [

A\ -
$899 BILLION
LOCATIONS

1 MILLION+

EMPLOYEES
15.6 MILLION

RESTAURANT
INDUSTRY'S
SHARE OF THE
FOOD

DOLLAR

COMMERCIAL NONCOMMERCIAL
RESTAURANT SERVICES: RESTAURANT SERVICES:
BILLION $68.9 BILLION

ATING PLACES: MILITARY
. D::Iul:“ RESTAURANT SERVICES:

$3.0BILLION

W BARS & TAVERNS:
$22.8BALIN
OTHER®:
$188.7 BILLION

Yo o e s arg
o rarged arecad adgia sl rervetcn,

PRESENT:

RESTAURANT INDUSTRY
EMPLOYMENT

INMILLIONS OF J0BS
158

n2

2010 2020° 2030"

/O THE CONVEKSATION

p
¥ 18 in
NATIONAL #5012020

RESTAURANT
A IATION

RESTAURANTS:
OPPORTUNITY

More than 6 in 10
adults have worked

industry at some
point during
their lives.

Nearly one-half
of adults got ti

The total economic

impact of the

restaurant industry is
more than $2.5 trillion.

first job expy Restaurants employ

in a restaurant. more women
ers than any

The restaurant

mal
Rheslauranls a other industry.

the economy —
1in 3 employed

teens work in the other industry.

restaurant industry.

!In“)

9 in 10 restaurant

Restaurants employ
ority

y
managers started Jobin the restaurant
[ industry was an

entry-level position.

63% Consumers who
say they would rather
spend money on an
experience such as

a restaurant or other
activity, compared

to purchasing an

item from a store.

58% Consumers who
say they are more
likely to incorporate
restaurant-prepared
items — suchasa
main dish, side or
dessert — into their
home-prepared
meals than they were

two years ago.

52% Consumers
who say purchasing
takeout or delivery
food is essential

to the way they live.

The restaurant
industry is expected

17.2 million by 2030.

More than 9 in
10 restaurants
ha

o worklng e

nt lllnﬂ nr\d-

zols were $87,000.

CONSUMER TRENDS

BY THE NUMBERS

58% Consumers who say
they are more likely to
have restaurant food
delivered than they

were two years ago.

56% Consumers

(age 21+) who say they
would be likely to order
alcoholic beverages if
they were offered as
part of a food delivery

order from a restaurant.

61% Employed adults
who say they are

more likely to pick

up takeout food for
dinner on the way home
from work than they

were two years ago.

76% Consumers who
say they are more likely
to visit a restaurant
that offers locally

sourced food.

88% Consumers

who say they would

be likely to take
advantage of a house
account if it was
offered by a restaurant
in their community.

48% Consumers who
say the availability of
discounts for dining
on less busy days

of the week would
make them choose
one restaurant

over another.

49% Consumers who
say they are likely to
make a restaurant
choice based on how
much a restaurant
supports charitable
ac ies and the
local community.




National Restaurant Association |
https://restaurant.org/research/reports/restaurant-industry-202

NATIONAL
RESTAUR@
ASSOCIATION

RESTAURANT INDUSTRY
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2018 ACTE
Hospitality and
Tourism Industry
Sector Resource:

hitps://www.acteonline.org/
why-cte/ economic-
impacts/sector-sheets/

2021 Cowming Soon!

SECTOR SHEET

CTE: THE KEY
TO ECONOMIC
DEVELOPMENT

Employs

workers’

Contributes sales of

to the
U.S. economy?

Is the
small business employer
in the nation?

What is the pathway to these
fulfilling and essential careers?

P Pearso

H

Proud supporters of ACTE.

A((Ty

Hospitality
and Tourism

Vital to the nation’s expanding service

economy, hospitality and tourism:

+ includes food services, lodging, recreation as well as travel and
meeting planning

« tsamajor emp

1 across all U.S. states, districts and territories

+ 1eltes on employees with interpersonal and technical skills

What jobs are available in hospitality
and tourism?

workforce makes up 10 per
Testaurant jobs a

f the total U.S. workforce,
274 Hotels
tion, with continued

for event planners will grow faster
than average through 2026.% In add pportunities will continue to
expand rapidly fi reters and translators, who work in this sector
organizing and guiding travel, tours and events.*

sart-time and earn less than the
\eTe are occupations that earn mof

Many employees in the field work
Howeve'

1,0n averag
e and lodging managers,
1 and catering direct
ffers an tmportant entré 1
hree Americans having had thefr
Many employees in this sector have b

Hospitality
Id of work,

work experience in a
uilt career pathways
er-paying positions: 80 percent of restaurant
aurant man. 15, report that thetr first job
1n the iIndustry was an entry-level position,

o1 1s not une to the growing demand
ets for workers with postsecondary education. n addttion

s and degrees, apprenticeships are another postsecondary
optio o1 Registered Apprenticeship is the first
apprenticeship program spectfically for this sector and was developed by
the American Hotel & Lodging Assoctation and the National Restaurant
Assoclation Educational Foundation." Industry-recognized certifications
couraged and ma required. Occupations in this se
call for technical, acade ployability skills to operate b
establishments, mana e customers, prepare food, plan
and more. Jobs n this or indlude

The hospitality and tourism se

are also e

siness
nts

- hotel managers . conclerges
+  walters «  sommeliers and clcerones
+  event planners «  Testaurant owners

. chefs + brand managers



https://www.acteonline.org/why-cte/economic-impacts/sector-sheets/

2021 ACTE CTE in California
Resource:

https://www.acteonline.org/wp-

content/uploads/2021/02/Californi

a-CTE-Fact-Sheet-2021.pdf

CTE in Cdlifornia

The California economy is experiencing a skills gap...

47% of jobs in California require skills training—

more education than high school but less than a four-year degree. /
39% of california workers are trained at this level. (O’

89% of California
Career and technical education (CTE) programs can fill these ndary CTE

gaps, particularly in California's key industries, like:

concentrators earned an

e agriculture and ag tech industry-recognized

« film and television credential, certificate or
« manufacturing degree in 2018.

e tourism

Many students are already enrolled in CTE in California, developing technical, academic and
employability skills and engaging in work-based experiences with industry partners. During the
2018-19 school year, California had:
1,216,523 1,044,055
secondary CTE participants postsecondary/adult CTE participants

These youth and adult learners in CTE programs are more engaged, graduate high school at higher
rates, earn industry-recognized credentials, and have rewarding and family-sustaining careers.

166,691
postsecondary credentials earned by CTE students

in California (2016-17)
CTE Concentrators Al students

Four-year cohort graduation rate in California

(2016-17)
More investment is needed to scale CTE programs across
California to ensure that all learners, including historically FY 20 Federal Perkins
underserved learners, have access to high-quality CTE Funding for California
programs in high-skill, high-wage and in-demand career -
fields. $
CTE: Good for Good for 28’798 ’1 61
Good for Communities!

For more information visit www.acteonline.org, www.cde.ca.gov/ci/ct, careered.ccco.edu and www.acteonline.org/California.
Data sources are available from publicpolicy@acteonline.org.



Introducing the 2021-2022
California Slale Ol’ﬁcer Team

APRIL 23-26, 2022
RIVERSIDE, CA

makeitcouﬂ

2020-21: 113 Chapters, 172 Advisors,11,333 Total Members
2019-20: 113 Chapters, 172 Advisors, 6,345 Total Members
2018-19: 114 Chapters, 166 Advisors, 5,396 Total Members
2017-18: 117 Chapters, 168 Advisors, 4,911 Total Members L
. 2016-17: 108 Chapters, 154 Advisors, 4,188 Total Members I-'[:I:

Sders of AmericS




2021-22 FCCLA STAR Events >
hitps://www.ca-fecla.org/files/2616/3062/267 9/2021—22_FGOLA_STAK_Events_Vescripﬁoy}—8; 5

Teawm Events Individual Events

Entrepreneurship Baking and Pastry

Event Management _
Culinary Arts

Food Innovations _ _
Culinary Display
Hospitality, Tourism, & Rec. _
Job Interview

Nutrition & Wellness _ _
Menu Planning & Table Displ:

Professional Presentation .
Salad Preparation
.ts Nutrition

Sustainability Challenge



National and State Resoureces: 3

National FCCLA: https://feclaine.org/ % ’3//@
California FCCLA: https://www.ca-fecla.org/

¢

CTE Online: hitps://www.cteonline.org/ [

FCCLA Mentor Advisors provided for first and second years!

To start an FCCLA chapter: Contact Melissa Webb,
State Advisor Mwebb@cde.ca.qov



https://fcclainc.org/
https://www.ca-fccla.org/
https://www.cteonline.org/
mailto:Mwebb@cde.ca.gov

Hospitality and Tourism

. BIZOZT Litol, Smllllon mmﬂauam]ubsam projected, and mmls

years of job
event pianners wil grow faster man average through 2026,
* Postsecondary certificates, degrees and Industry certifications can improve

. O)

employment opportunities and eamings in this sactor. Meeting planners
may need a bachelor's degree.
* Meeting planners and food service and lodging managers can eam more
than $47,000 per year, on average, while median earnings for a hotel's
security director and catering director top more than $70,000.

Marry employess have bullt career pathways from entry-level
Jobss to higher-paying positions: 80 percent of restaurant.

A

Education and Training

* By 2025, schools are expected to hire at least 1.5 millon new tsachers. Demand

grow:
administrators wil Increase by 10 percent theough 2026.
* Youmusteam a license to teach.

aresetona

state-y-stats basis Teachers typically must have some
while administrators often need a master's degree.

* Primary and secondary teachers have an average starting salary of more than
$38,000 per year, and more experienced teachers make almost $59,000. 0n the

postsecondary level, teachers make an average of $76,000, akhough salarles
vary widely by Instiution and Instructor type. School principats and postsecondary
administrators eam more than $90,000. Many positions have adarional be

Human Services

* Jobs In community and social service occupations—
Including social workers, counselors and early chil ahood
workers—are projected to grow 14 percent from 2016 to
2026, faster than the average for all occupations. Job
growth wil be even higher—19 percent through 2026-In
personal care and service occupations such as fitness
tralners, | care aldes and result-
IngIn about 1.2 million new Jobs.

* Varying levels of postsecondary education are required

In human services: A home health aide may need a high

school diploma and on-the-job training, while a marriage

and family therapist of 8 mental heakh counselor must
typically hold @ master's degree. Licenses are often
required in personal care occupations.

* Individuals In community and social service occupations.

eam, on average, almost $44,000, which is higher than

the national median wage. Fitness trainers make mofe
than $39,000 per year, while skincare speciallsts

B

For more information on local programs, contact:

FCS AND EMPLOYER CONNECTIONS

Family and Consumer Sciences (FCS) prepares students
for a wide varlety of careers In a number of industry sectors
that address the needs of children and adults. Yet, too few
students and parents consider these pathways as career
options despite the connection to fulfilling, high-demand,
high-wage careers.

owners, and 90 percent of restaurant managers,
report that their first job In the Industry was an
entry-level position. !

Real World Skills Through
Family and Consumer Sciences Education

such as Insurance, pald leave and extended holiday breaks, which add to the
overall Sinancial value of these careers.

Visual Arts

and Design—
Fashion, Apparel
and Interior Design

+ Almost 34,000 new jobs will be open for fashion
and Inteelor designees through 2026. In addiion,

EDUCATION
AND
TRAINING

retall to the need for
fashion merchandisars and bayers,
* Some s oft

for visual arts and design ocoupations. Fashion
merchandising managers can launch thelr careers
with an assodate degree, while Interkor and fashion
designers typically have bacheior's degress.

* Interior designers earn about $51,500 per year,

on average, while fashion dagymsmﬂl more

* FCS launches stuces

training, and visual arts and design.
* Half of the fastest growing CTE programs are related to early childhood education and culinary arts—two career fields that also

are growing faster than average

Annsally, 30,000 students surveyed by Family, Commu

ey employability/ perso eness sills through their FCS education and participatis

student organization tion, conflict resolution, buiiding strong relatic

and prioritization, being a team player and taking leadership roles.

personal effectiveness skills—colaboration, respect, resporsibility, initiative and pro

Labor has ider
sionalism—to be successlul in work and ife.

Do ‘” © ® ‘please visit acteonline.org/fact-sheets for references to data used in this tool.




High Quality CTE:

https://www.acteonline.org/professional-development/high-quality-cte-tools/

8.

9.

NSSGa BN~

Standards Aligned Curriculum
Sequencing and Articulation

Student Assessment

Prepared and Effective Program Staff
Engaging Instruction

Access and Equity

Facilities, Equipment, Technology and
Materials

Business and Community Partnerships
Student Career Pevelopment

10.Career and Technical Student Organizations

(CTSO’s)

11.Work-based Learning
12.0ata and Proaram Iwmorovewent

HIGH-QUALITY CTE TOOLS




ork Based > .
Learning and
Next STEPS

for FCS!
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Perkins Regional Consultants

CALIFORNIA
CDE Perkins Region Map

Consultants
3,6,112s Char Cowan
7 Robert Wilson
10, 11 Bryan Baker

1,2
4,5
8,9

Lassen

Analysts
1-5, 11 Sarah Chambers
6-10, 112s Rose Robertson

Contra Costa
San Francisco

Alameda
San Mateo

Santa Cruz

San Bernardino

Riverside

 Imperial

Perkins Program and Fiscal Contacts

CDE . . s .
Consultants Region Counties Served Within the Regions
112 State Special Schools
1 Butte, Glenn, Lassen, Modoc, Plumas, Shasta, Siskiyou,
Tehama, Trinity
Char Cowan
916-323-4747 2 Butte, Glenn, Lassen, Modoc, Plumas, Shasta, Siskiyou,
ccowan@cde.ca.gov Tehama, Trinity
3 Alpine, Colusa, El Dorado, Placer, Nevada, Sacramento,
Sierra, Sutter, Yolo, Yuba
6 Amador, Calaveras, San Joaquin, Stanislaus, Tuolumne
4 Alameda, Contra Costa, Marin, Napa, San Francisco,
San Mateo, Solano
Robert Wilson
916-319-0675 5 | Monterey, San Benito, Santa Clara, Santa Cruz

rwilson@cde.ca.gov

7 Fresno, Kings, Madera, Mariposa, Merced, Tulare

8 Kern, San Luis Obispo, Santa Barbara, Ventura

Bryan Baker 9 Imperial, Orange, San Diego
916-319-9224
bbaker@cde.ca.gov 10 Inyo, Mono, Riverside, San Bernardino

11 Los Angeles




Career Technical Education Incentive Grant (CTEIG) Regional Consult:

Name Subject Area Region - Counties E-mail Phone/Fax
Erle Hall Local Region 1 — Butte, Del Norte, Humboldt, Lassen, Modoc, ehall@cde.ca.gov Phone:
Program Nevada, Shasta, Siskiyou, Tehama, Trinity 916-323-
Assistance 2564
Region 2 — Amador, Calaveras, Colusa, El Dorado, Glenn, Fax: 916-
Placer, Sacramento, Sutter, Tuolumne, Yolo, Yuba 303-2597
Tara Local Region 3 — Alameda, Contra Costa, Lake, Mendocino, Phone:
Neilson Program Napa, San Francisco, San Mateo, Santa Clara, Santa Cruz, 916-445-
Assistance Solano, Sonoma tneilson@cde.ca.gov 5568
Fax: 916-
Region 5 — Monterey, San Benito, San Luis Obispo, Santa 303-2597

Barbara, Ventura

Cindy Local Region 4 - Fresno, Inyo, Kern, Kings, Madera, Merced, San cbeck@cde.ca.gov Phone:
Beck Program Joaquin, Stanislaus, Tulare 916-319-
Assistance 0470
Fax: 916-
323-2597
David Local Region 6 — Los Angeles, Orange dkinst@cde.ca.gov Phone:
Kinst Program 916-323-
Assistance Regions 7 — Imperial, Riverside, San Bernardino, San Diego 5144
Fax: 916-
323-2597
Sarah Fiscal Claims Regions 1,2, 3,4,5,6,7 sachambers@cde.ca.gov Phone:
Chambers and 916-319-
Assistance 0459
Fax: 916-

323-2597




Questions:
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Shane
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Tha"k Any quesﬁons’.' Ybu can contact me at

1 mwebb@cde.ca.gov or cell 916-212-0529
you . Powerpoint slides from Slides Carnival.com

s
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